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Vsebine predmeta so:

- mnogoterost sodobnih komunikacijskih
tehnologij in njihovih druzbenih rab,
komunikacijskih druZbenih razmerij, ki se z
rabo vzpostavljajo, in kulturnih oblik, ki
jih “prenasajo”;

- interdisciplinarni in multidisciplinarni
pristop k problematiki sodobnih medijev;

- mnogoterost druzbenih razseZnosti
“medijev” - ideolosko, politiéno, tehnicno
itd., v ospredju pa je aspekt medijev kot
dejavnika v popularni kulturi in vsakdanjem
zivljenju;

- epistemoloska razseZnost Studija je glede
na veclplastnost problematike je posebe]
poudarjena;

- koncept ideologije ter z njo povezane
problematike subjekta v medijskem kontekstu:
subjekt kot hkrati uc¢inek in pogoj
ideologije;

- eticne = (kot najbolj obcutljive )
dimenzije sodobnih rab medijev;

- zgodovine idej in sistemov vizualne
reprezentacije, znanstvene perspektive,
fotografske in filmske kamere vse do
spletnih portalov (npr. you tube) in
informacijskih medijev;

- spreminjajoca se vloga avtorja,
transformacija vloge medijev kot nosilcev
druzbene kohezije, pluralizacija mehanizmov
distribucije in z njo povezana
individualizacija rab, vzpon drzavljanskih
medijev ter domnevno izumiranje novinarstva;
- ustanova nacionalne televizije in pojem
javnega servisa, nove redefinicije v
digitalni dobi;

- konteksti aktualnih transformacij od
spremembe druzbe mnozic v druzbo mrez,
koncepta “dividualnosti”;

- aktualna dognanja novorazvijajocih se
disciplin, kot sta Studije vizualne kulture
ter antropologija medijev;

- medijsko oglaSevanje: imaginarij in
reprodukcija porabniske druZbe.
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Contents of this syllabus are:

- manifold contemporary communication
technologies and their social usage,
communication -social-relationships,
cultural forms, which transmit them;

- interdisciplinary approach to the topics
of modern media;

- manifold social dimensions of “media” as
ideological, political, technical, etc. but
in the forefront we are dealing with media
as an agency within popular culture and
everyday life;

- epistemological dimensions of studies
reflecting multi-layered problematic is
strongly emphasized;

- concept of ideology and topics on
subjectivity within media context: Subject
as a simultaneous effect and condition of
ideology;

- ethical (as most sensitive) dimensions of
the contemporary uses of media;

- history of ideas and history of systems of
visual representations, scientific
perspectives of photo and film camera all
the way to internet sites (for example “you
tube”) and information media;

- changing role of author, transformation of
a role of media as carriers of the social
cohesion, pluralisation of mechanisms of
media distribution and individualisation of
usage, rise of citizens’ media and the
assumed vanishing of journalism;

- the institution of national television and
the notion of public service, new
re-definitions in the digital age;

- context of contemporary transformations
from mass society to society of networks,
concept of “dividuality”;

- current discoveries within newly developed
disciplines as visual culture studies or
anthropology of media;

- media advertisement: the imaginary and
reproduction of the consumer society.
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- sposobnost interdisciplinarnega pristopa k
posameznim pojavom v teoretskem polju, pri
Cemer so kljucne humanisticéne discipline;
- kritic¢no razumevanje in analiza razlicénih
vedno novih reinterpretacij pojavov v
zgodovini medijev v posameznih obdobjih;
- kompetenca kriticéne analize druzbenih in
kulturnih vidikov sodobnih medijev;
- skup znanj, sposobnosti in spretnosti kot
podlaga za druzbeno inovativnost in
kreativnost;
- selektivnost pri uporabi internetnih virov;
- kompetenca pisanja kompleksnih
humanistiénih interdisciplinarnih
analitiénih ter znanstvenih besedil o
medijih, kompetenca pisanja deskriptivnih in
kritiskih besedil o medijih;
- kompetence svetovanja z vidika analize
aktualnih rab komunikacijskih tehnologij in
medijev ter njihovih razvojnih druzbenih in
ekonomskih potencialov;
- organizacijska kompetenca za delo v
projektih in skupinah.
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- ability to work in an interdisciplinary
approach to singular phenomena in the
theoretic field of humanities;

- critical reading and analysis of different
recurring re-interpretations of = particular
phenomena in the history of media in
particular periods;

- competence of the critical analysis of
social and cultural aspects of modern media;
- set of knowledge, abilities and skills as
a basis for social innovation and creativity;
- selectivity in usage of internet resources;
- competence of writing complex humanistic
interdisciplinary analytic and critical
texts on media;

- competences for advising on the ground of
analysis of current uses of the
communication technologies and media, . as
well as their potentials for development
(social and economic);

- competencies for organisation work in
projects and in teams.
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